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Grey and WPP Liquid on a winning streak

Last Friday, Grey and WPP Liquid walked away with two Golds and one Bronze at the annual New Generation Awards:

SavannaCider &

It's Friday, no one has time for complicated math. Just
keep it simple and enjoy a Savanna @

= Steers South Africa

Solve the #RealestBurgers riddle and you could WIN a Steers® voucher for a
Prince® Burger Combo. T&Cs apply.

¢ Gold: Best Community Engagement Award: Savanna Cider (in partnership with Wunderman Thompson)
e Gold: Most Viral Campaign: Viceroy Kube Mnandi with Smooth Gold
¢ Bronze: Best Revenue Generating Marketing Campaign: Viceroy Kube Mnandi with Smooth Gold

“Grey’s been active on the international awards circuit for many years, but to be recognised as a player in the digital
space, is a great honour,” says Jeanette Grove, creative director of content and social.
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Yes indeed folks, another accolade for Savanna's #DecoloniseAutocorrect
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th a Silver at the 2021 CreativePool Awards, in the Wave (tech innovation) category, for
Savanna’s “Decolonise Autocorrect’.

“I'm so proud of the Viceroy and Savanna teams, and of the Social team members
who crafted these entries,” Jeanette adds.

When Jeanette joined Grey in 2017, she was tasked to grow the social and digital
offering - what used to be a team of two, has turned into a team of almost 20 digital
creatives, social media managers, community managers, social strategists, and
multimedia designers.

Jeanette Grove

“What's sets Grey apart from many other agencies, is that Team Social is part of
Creative. There are no silos. Integration - which is often promised, but frequently not delivered - is a real thing here.”

Grey is looking forward to more digital wins in the future.

New creative chapter: Metropolitan teams up with Grey South Africa

Krispy Kreme MENA chooses Grey Dubai as their strategy and creative agency

Grey appoints Tlali Taoana as president of Grey South Africa

Burger King South Africa spreads smiles with "'The Small Pleasures' campaign

Burger King unveils exciting "Full-on SA Flavour" campaign for Peri-Peri Chicken range

Grey Africa

GREY Grey is the advertising network of Grey Group. The Grey Group ranks among the largest global
communications companies and its parent company is WPP (NASDAQ: WPPGY).
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