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Ogilvy's Paul O'Donnell voted president of EACA

Paul O'Donnell, chief executive of Ogilvy EMEA, has been voted as the new president of the European Association of
Communications Agencies (EACA) for a two-year term. He succeeds Dominic Grainger, chief executive officer of WPP
Specialist Communications, who has been EACA's head since 2016.

O'Donnell's two-year tenure will be focussed on increasing
cooperation and collaboration across Europe as the world's
largest advertising market responds to the twin challenges of
coronavirus and Brexit. Agencies and national trade bodies need
to work together as never before to maintain market access for
our services, support employment for our people, and create
tangible value for our clients. We will be taking the broadest
possible definition of the 'European market', including
opportunities in Eastern Europe, Turkey and the continued close
engagement with the UK, irrespective of the final terms of
Britain's formal departure from the EU.

Dominic Grainger, previous president of the EACA, says: “It has
been an honour and a pleasure to work with such a strong,
diverse team of communications leaders from across Europe
over the last four years. The impact of the pandemic over the last
few months has shown some of the value that communications
agencies with their clients and media partners can bring to their
communities and | am sure that Paul, Tamara and the team can
build on this to ensure EACA plays an even more valuable role in
the future.”

Paul O’Donnell, chief executive of Ogilvy EMEA

Says Tamara Daltroff, EACA director-general: “I could not be more delighted that Paul accepted to take on the presidency
role. In this difficult period, Paul is the perfect senior agency leader to guide EACA and the industry with his experience
and knowledge. The agency world has been through fundamental changes over the last decade and continues to evolve in
these very dynamic times. On behalf of all EACA members, | also want to thank Dominic for his leadership and outstanding
involvement during his tenure. He has played a key role for EACA over the last four years.”

“It is with great pleasure to take on my new responsibilities as president of the EACA and to continue the great work done
by Dominic. Although we are in extremely challenging times, | am confident that with the support and strength of the
committee we will be able to achieve many things,” states Paul O’'Donnell.

O'Donnell has been with Ogilvy for over 30 years. He has worked in Europe, Asia-Pacific and Latin America, running
geographic operations and working with major international and local clients. In May 2014, O’'Donnell was appointed chief
executive of Ogilvy EMEA. He is a member of the agency’s international executive management group and an executive
partner of the Ogilvy Group Worldwide.

In addition to representing European agencies to the EU Institutions in Brussels, EACA runs the Effie Awards Europe to
reward the most effective campaigns in Europe; and the IMC European Awards to recognise the best brand activation
efforts in the region. In the last few years, EACA has also created Inspire! by eaca, a hub for education and training
opportunities in the commercial communications industry. Its aim is to raise industry standards by providing innovative and
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customised training solutions to students and young professionals.

For further information, please contact:
Elizabeth Ogabi, Director of Communications

Elizabeth.ogabi@ogilvy.com

Joanna Oosthuizen, Director, Public Relations and Influence, EMEA

joanna.oosthuizen@ogilvy.com

About EACA

EACA is the voice of Europe’s communication agencies and associations, promoting the economic and social contribution
of commercial communications to society. EACA monitors and engages in relevant policy debates supporting evidence-
based and proportionate regulation, forms industry coalitions, and promotes and participates in the development of industry
standards. EACA’s members comprise advertising, media, digital, branding and PR agencies as well as their national
associations — together they represent more than 2,500 organisations from nearly 30 European countries that directly
employ over 120,000 people.

About Ogilvy

Ogilvy has been producing iconic, culture-changing marketing campaigns since the day its founder David Ogilvy opened
up shop in 1948. Today, Ogilvy is an award-winning integrated creative network that makes brands matter for Fortune
Global 500 companies as well as local businesses across 132 offices in 83 countries. The company creates experiences,
design and communications that shape every aspect of a brand’s needs through six core capabilities: Brand Strategy,
Advertising, Customer Engagement and Commerce, PR and Influence, Digital Transformation, and Partnerships. The
company also provides a comprehensive range of services around business to business marketing and services,
management consulting, brand identity, analytics and research capabilities, multicultural marketing and behavioural
change. Ogilvy is a WPP company (NASDAQ: WWPGY).

In January 2016, Ogilvy UK moved to the iconic Sea Containers on the South Bank at the heart of the ‘creative mile’, an
area that celebrates culture, creativity and collaboration.

For more information, visit http://www.oqgilvy.co.uk/.
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Ogilvy South Africa

Ogﬂvy Ogilvy South Africa offers integrated creative advertising agency and marketing services from offices in
Johannesburg, Cape Town and Durban.
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